ISTANBUL UNIVERSITY

FACULTY OF BUSINESS ADMINISTRATION

UNDERGRADUATE COURSES in MARKETING

COURSE OUTLINES

PAZ 471 Principles of Marketing (4thSemester)

Introduction / Marketing concept and principal components of marketing / The development in marketing management philosophies / Marketing mix and marketing external environment / Marketing micro environment / Marketing macro environment / Consumer markets and consumer behavior / Consumer behavior: new product adoption process / Business markets / Business buyer behavior / Market segmentation / Market targeting and market positioning / Review of the course.

5,5 ECTS

(Lecture 3 ECTS; Homework 1 ECTS; Term Project 1,5 ECTS)

PAZ 571 Research Methodology (5thSemester)

Introduction to research methodology / Research concept related to decision process concept / What does research means in social sciences and business? / Research need / Research methods / Research types / Research planning / Research models / Invalidity resources and experimental research / Hypotheses development / Obtaining and organizing data / Data preparation / Data analysis / Parametric analyses / Non parametric analyses / Evaluation of research finding and interpretation of results / Validity and reliability evaluations

5 ECTS

(Lecture 3 ECTS; Homework 0,5 ECTS; Term Project 1,5 ECTS)

PAZ 572 Marketing Management (5thSemester)

Understanding marketing management / Strategic marketing / Management concept / Business strategies and strategic marketing planning / Situation analysis: market analysis / Situation Analysis: Market measurement / Situation analysis: Competition analysis / Marketing strategies / Product and services strategy / New product development process / Pricing / Promotion: advertisement / Promotion: sales promotion / Distribution channels: The nature of distribution / Harmonization of distribution channels / Review of the course.

5 ECTS

(Lecture 3 ECTS; Homework 1 ECTS; Term Project 1 ECTS)

PAZ 871 Marketing Strategies (8thSemester)

Introduction to marketing strategies / Principles of marketing strategies / Financial aspects of marketing management / Decision marking in marketing / Market / Opportunities analysis and target market selection  / Positioning strategies / Target market selection strategies / Market segmentation strategies / Marketing research and creating database / Product and service strategies / Marketing communication strategies and management / Distribution channel management strategies in marketing / Pricing strategies / Marketing control / Revising and improving marketing strategies / Integration of marketing and firm strategies and their harmonization.

5 ECTS

(Lecture 3 ECTS; Term Project 2 ECTS)

Z70001 Sales Management (Elective)

Sales management / The importance of sales management in marketing / Sales department organization / Sales jobs / Skills required for sales person / Selecting sales people / Preparing job descriptions / Selection methods / Sales force training / Case study / Sales force motivation / Motivation techniques / Expense plans / Case study / Sales territories / Case Study / Sales quotes / Monitoring sales people / Case study / Personal selling techniques / Case study / Sales presentation / Presentation techniques / Case study / Eliminating customer objections / Categories of objections / Case study / Sales activity / Sales closing techniques / Case study / Review of the course / Questions / Case study / Review of the course / Case study 

5 ECTS

(Lecture 3 ECTS; Homework 0,5 ECTS; Term Project 1,5 ECTS)

Z70002 Marketing Research (Elective)

Definitions of marketing research / Importance of decision marketing process / Scientific Research types and models / Organization of research functions / Research designs / Methods of information and data collecting / Types of questionnaire methods / Methods of observation / Kinds of observation / Experimental designs / Preparing data and information for analysis / Hypothesis testing and sampling / Univariate and multivariate data analysis.

5 ECTS

(Lecture 3 ECTS; Homework 0,5 ECTS; Term Project 1,5 ECTS)

Z70004 Retailing (Elective)

The role of retailing / The changing face of retailing / The wheel of retailing / The retail life cycle / Trends in retailing: Global retailing / Classification of retail operations: Ownership, level of service, product assortment, price  / Major types of retail operations: Department stores, mass merchandisers, specialty stores, supermarkets, convenience stores, discount stores / Non-store retailing: Automatic vending, direct retailing, direct marketing / Franchising / Retail marketing strategy: Defining a target market, choosing the retailing mix / Project presentations / Review of the course.

5 ECTS

(Lecture 3 ECTS; Homework 0,5 ECTS; Term Project 1,5 ECTS)

